





People’'s commitment is to causes, not organisations, or internal departments. At their
most engaged, they will do whatever is asked of them if they can see it will make a
difference. But our internal divisions stop them making the biggest difference they could.

is about empowering supporters to make the biggest difference to
SJ“e;‘rf;"; the causes close to their hearts. It is about making the mission real. It is about their
L experience — making sure they feel connected, and that everything they do counts.

is about delivering a coherent supporter experience of your brand
and mission, so that people feel their contribution is real. It is more than aligning your
marketing so your brand is recognisable. The Integration Afternoon will explore what this
means, and how to do it, with case studies from organisations that are succeeding.

At the Integration Afternoon you'll hear 6m
leading organisations about how they'e
bringing fundraising and campaigning
together to engage supporters and achieve
multiple objectives.

discovered a
powerful new route to supporter acquisition
through 2009's Gaza campaign. Thousands
of people responded by text and email and
many went on to become financial donors.

Analysis revealed that this was a completely

new audience for Save the Children.

has worked to create an
internal culture that allows shared goals to

flourish. Integrated campaigns bring together

advocacy, marketing and brand with equal
objectives and common understanding
among teams. Find out how.

is renowned for running
powerful and popular campaigns that both
deliver on advocacy objectives andecruit
thousands of committed supporters. Get
valuable insights on integration from an
intemational leader

thegoodagency



On Tuesday 6 July,and Wednesday 7 July, the second and third days of
loF National Convention 2010, we are hosting a series of exciting social
events as requested by you, the fundraisers:

TUESDAY 6 JULY

Drinks And Networking

To start the evening in style, come and
share a few drinks with your fellow
fundraising professionals. This is a great
networking opportunity and a chance
to unwind after a long day of learning.

The BIG Debate

The evening continues in the boxing ring
where we will be staging the biggest
debate in fundraising. Come and see the
top names fight out the biggest issues!

World Cup Party

Tuesday night coincides with the world’s
favourite sporting tournament. Dress

up to represent the country of your
choice, view the World Cup Semi Final
on the big screen and stay around for
some dancing, fun and frivolities!

WEDNESDAY 7 JULY

Seriously Funny Comedy

brought to you by:

tangible:

Finish the Convention in style, by
watching some top quality stand-up and
sharing a laugh with your colleagues.

The Funny Awards

In the first part of the evening, Nick
Thomas and friends help us celebrate
the fun that can be had in such a
serious and important sector.

Hilarious Stand Up

The last event of the day is one not-to-
be-missed. An award winning comedian
will join us to deliver a night of rip roaring.

The Institute of Fundraising
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Institute of

BOOKING FORM \“NationaL 2010

Please also complete the other side of this page CONVENTION

4 EASY STEPS TO BOOK
1 Visit www.nationalconvention.org.uk ACCOMMODATION

The Institute of Fundraising has a negotiated rate of £140
2 Click on ‘Book Online’ +VAT for accommodation at the Hilton London Metropole.
A limited number of rooms are available so book early to avoid
. disappointment. Alternative accommodation is also available.
3 Complete and submit form For full information visit www.nationalconvention.org.uk

and select Venue and Accommodation

4 Select payment type

WAYS TO PAY FOR NATIONAL CONVENTION 2010

B CHEQUE M BANKTRANSFER

(Please tick if paying by this method) (Please tick if paying by this method)

Please send the following to the address below: Please send your payment to:

National Convention 2010, National Westminster Bank, Stockwell Branch
Institute of Fundraising, Park Place, 358 South Lambeth Road, London SW8 1UR
12 Lawn Lane, London SW8 1UD Account Name: Institute of Fundraising
Account Number: 64806057 Sort Code: 60-20-31
Amount:
For International Transfers:
Cheques should be made payable to: The Institute of Fundraising IBAN: GBO6NWBK60203164806057 SWIFT: NWBKGB2L

All Credit Card Payments can be made online at www.nationalconvention.org.uk
Hotline: +44 (0)845 337 2734 « Faxline: +44 (0)845 337 2735 * Email: convention@institute-of-fundraising.org.uk
All cards payments are subject to a 2.75% surcharge

TERMS AND CONDITIONS Convention Joining Instructions

Joining Instructions will be sent out approximately 3 weeks before the event.

Cancellation Policy . .
Cancellations received before 7 June 2010 will receive a refund of 50% of the total fee.No Amendments to Reglstratlgns .
refunds will be made for cancellations received after this date. Note: All cancellations must be All changes must be confirmed in writing by 1July 2010 to the
received by us in writing by 7 June 2010 to the payment and registration address listed above, ~ Payment and registration address above.

No changes will be accepted on site i.e. during the Convention.

Data Protection

By entering your details on this booking form, you agree to allow the Institute of Fundraising Availability

and companies associated with this event to contact you (by mail, email, telephone or fax) All sessions are available on a strictly first come, first served basis.

regarding their services. If you do not wish to receive such communications please contact us Delegates are advised to arrive early for their chosen sessions in order to avoid

in writing or tick the appropiate boxes below. disappointment.The programme may change due to unforeseen circumstances. The Institute

of Fundraising reserves the right to alter the venue and/or speakers.
Ifyou do not wish to receive mailings from carefully selected companies please tick O
This event will be officially photographed. Your picture may appear on future
publications from the photos taken at Convention. By entering the event venue you

Ifyou do not wish to receive further information about the Institute of Fundraising please tick 0 PR e . N " 4 o
implicitly authorise the potential use of your picture in such publications.

The Institute of Fundraising is a registered charity, requlated by the Charity Commission in England and Wales (no.1079573) and registered on the Scottish Charity Register (no.SC038971) and a Company
Limited by Guarantee no. 3870883. VAT Registration no. 547 8930 96.

REGISTRATIONS CANNOT BE PROCESSED WITHOUT A SIGNATURE

| confirm that | have read the Institute’s terms and conditions for booking a place at the loF National Convention and agree to be bound by them. (This form
may be signed by the delegate or by the person responsible for booking places for the Convention within your organisation) Payments must be received before
registration can be confirmed

Name Signature Date: / /




Institute of

BOOKING FORM \“NaTionaL 2010

Please also complete the other side of this page CONVENTION

WWW.NATIONALCONVENTION.ORG.UK

Become an Individual member of the Institute today and As well as reduced delegate rates at loF
National Convention, you will benefit from discounts on our conferences, training & development, plus receive a FREE subscription to Third
Sector magazine and much more!

Please complete both sides of this form in BLOCK CAPITALS and return with payment of your delegate fee in full. Only one delegate should register. Photocopies
of this form will be accepted.

Title: First Name  Surname:

Job Title: Organisation:

Address:

Email Address: Mobile No:*

Booking Contact: Telephone No:

Institute Individual Membership No: Special Dietary/AccessRequirements:

* by supplying your mobile number you will be the first to hear of changes to sessions and many exciting updates throughout the event

10% Early Bird Discount Available Until 23 April 2010. Simply Choose the 10% Discount Rate below *

GROUP DISCOUNT: Group rates cannot be used in conjunction with the early bird offers. Group discounts are only valid on bookings made online.

10-14 Delegates 15-19 20-30 31-50 51+
5% Off Total Fee 10% Off Total Fee 15%0ff Total Fee 20% Off Total Fee 25% Off Total Fee
1 Day - Member £225 £202.50

1 Day - Non Member £275 £247.50

1 Day - Non Member Commercial £325 £292.50

1 Day - Student/Unemployed* £85 £76.50

2 Day - Member £385 £346.50

2 Day - Non Member £435 £391.50

2 Day - Non Member Commercial £485 £436.50

2 Day - Student/Unemployed* £145 £130.50

3 Day - Member £575 £517.50

3 Day - Non Member £625 £562.50

3 Day - Non Member Commercial £675 £607.50

3 Day - Student/Unemployed* £205 £184.50

Integration Afternoon Only (Tuesday) £125 £112.50

* Proof Required
** The early bird rate is effectively 10% off the set rates and is valid until 23rd April 2010.
The early bird discounts cannot be used in conjunction with group bookings





